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 الملخص 

 

 

Abstract: 

Commercial advertising is considered as being an effective way of 

promoting goods and services since it provides necessary and basic information 

about the brands, thus, it makes the consumers purchase them because they are 

convinced of their good quality. 

Advertising is the first source of information about the product that the 

consumer has, however, some advertisers, in order to increase the sales and 

benefits, might adopt some unethical practices to abuse the consumer by hinding 

the truth in the provided information for the sake of betraying. 

Owing to this deviation of advertising from its initial role and objectives it 

has being created for, it seems necessary to protect the consumer from 

misleading and fake adverts by passing stricter laws to punish the financial 

partners and businesses.  

Key words 

The commercial advertising – the consumer – misleading advertising – legal 

sanctions 


