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Abstract 

This study investigates the role of promotional communication in supporting the development of 

the entrepreneurial system at Chadli Bendjedid University ς El Tarf. Relying on a field study 

involving 31 students from the universityΩs Entrepreneurship Development Center, the research 

examines how strategic communication fosters awareness of entrepreneurship, strengthens 

socio- professional relationships, and facilitates the transformation of academic knowledge into 

practical application. The findings underscore the significance of both traditional and digital 

communication toolsτparticularly the internetτin enhancing studentsΩ engagement in 

entrepreneurial initiatives and transferring successful practices within the academic 

environment. 
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